
 

Is Fall Prevention Part of Your Job? Join us! 

Is fall prevention an issue in your workplace? Help is readily available and accessible and comes at no 
cost from the Fall Prevention Community of Practice (CoP). 

Falls are a predictable and often preventable problem that seriously affects older adult’s health and 
quality of life. Fall prevention requires multiple strategies and methods of information sharing, such as 
offered via the Loop communication platform www.fallsloop.com  created in September 2015. Effective 
fall prevention practice also requires workers from many sectors, older adults themselves and the 
general community.  

A Community of Practice is simply a group of people who come together to share a common interest. 
The Fall Prevention CoP began in 2010 with the goal to connect members so that they can better meet 
the needs of their clients and their caregivers, while improving their own practice based on the latest 
evidence. CoP members make a commitment to support and learn from one another, particularly 
across the continuum of care, from the healthy older adult to the frail elderly across disciplines and 
perspectives for improved practice and research. 

 Sponsored by the Ontario Neurotrauma Foundation (ONF), www.onf.org, Loop has over 1300 members 
who connect electronically to work together, share mini-newsletters, webinars and library services. Loop 
brings together a variety of hospital, long term care and community health care workers to provide 
updates on research, hands-on practices and resources, to identify learning needs, to share success 
stories and to plan educational events and initiatives.  

Via Loop, the CoP can provide setting-specific knowledge as well as sharing falls prevention knowledge 
from a variety of geographic settings. We strive to provide evidence informed and promising practices to 
all our members. Although most of our members are from Ontario, we are pleased to connect 
electronically all across Canada and internationally. Members choose own level of involvement.  

A good example of a synergetic collaborative effort during the past two years has been ONF and the CoP 
bringing together various partners to promote November as Fall Prevention month. The ongoing theme 
is “It takes a community to prevent a fall – we all have a role to play”.  In November 2015, 109 
organizations were involved in Fall Prevention Month initiatives which included conferences, 
presentations, health fairs, webinars, and fitness activities, which targeted older adults and health care 
practitioners. 

A number of fall prevention resources, were available in the November 2016 toolkit including 
information for older adults and caregivers; promotion & media; sample activities for November; 
practitioner resources; ongoing programs and interventions; statistics and infographics; and evaluation 
tools. This toolkit remains available on the recently designed Fall Prevention Month website – 
http://fallpreventionmonth.ca/ .  

The partners who provided leadership and planning for Fall Prevention Month are: 
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 Canadian Patient Safety Institute 

 Finding Balance Alberta 

 Finding Balance Ontario 

 Fall Prevention Community of Practice 

 Saskatoon Health Region 

 National Institute on Ageing – Ryerson University 

 Ontario Injury Prevention Resource Centre 

 Ontario Neurotrauma Foundation 

 Osteoporosis Canada 

 Parachute 

 Public Health Agency of Canada 

 Registered Nurses’ Association of Ontario 

 Toronto Rehabilitation Institute – UHN 

For November 2016, the partners encouraged organizations to coordinate their efforts for a larger impact. 

An evaluation of the efforts and impact is underway, but we are already noticing a highly positive trend. 

New this year was a campaign website (fallpreventionmonth.ca), featuring an events calendar, 

information on fall prevention for older adults, and a toolkit of resources to assist participation. Since 

launching the bilingual website in the late summer, there have been over 38,000 pageviews by 

approximately 4300 unique users! It is the place to go! 

Thousands of toolkit resources were downloaded by organizations participating in Fall Prevention Month. 

The most popular resources were:  

• Six Warning Signs of Falls <http://fallpreventionmonth.ca/toolkit/resources/six-warning-signs>  

• Infographic of Ontario Fall Statistics <http://fallpreventionmonth.ca/toolkit/resources/infographic-

ontario-fall-statistics> 

• How to Lower Your Fall Risk <http://fallpreventionmonth.ca/toolkit/resources/how-to-lower-your-

fall-risk>  

• Activity Guide: Guerilla Marketing <http://fallpreventionmonth.ca/toolkit/resources/guerilla-

marketing>  

• Fact Sheet with 3 Key Messages <http://fallpreventionmonth.ca/toolkit/resources/fact-sheet-with-

3-key-messages 
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Another new piece of the Fall Prevention Month was a Twitter account <@fallpreventON>. Each week of 
the campaign, a different partner organization “took over” the Twitter account and tweeted out fall 
prevention messaging. By the end of the campaign, we posted 171 tweets and garnered 188 followers. 
Many groups participating in Fall Prevention Month retweeted us and used our #PreventFalls2016 
hashtag on their own tweets.  

We are now planning and growing the campaign for 2017. There is a lot to gain in your work setting! For 
further information please visit Loop, www.fallsloop.com or contact the coordinator 
marguerite@thomas.name 
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